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New Concept In Kid’s Entertainment:

Audio Adventures
Reach Specialty Toy Retail Stores

Dear Specialty Toy Retailer,

All parents have these questions: How to get their kids to bed? How to limit their TV watching? What to do on a car ride? There is one easy answer to all these: Audio adventures! Giddio introduces Billy Brown’s audio adventures to American families.

· Audio adventures: Full-cast voice acting, sound effects and music like radio drama of old

· Hugely successful as “Hoerspiele” with kids in Germany since the ‘70s

· Why audio adventures? Kids Listen differently! Please, see back of this page

· Billy Brown is Giddio’s first series with currently three audio adventures out. More episodes are in pre-production and more series are planned

· For 3-7y old, each 30-45 min, self-contained episodes, MSRP: $10.99, your price: $5.50

· Awards: Dr. Toy Best Products Award, Seal of Excellence from Creative Child Magazine and two iParenting Media Awards, all in 2007

· Note: Your sample copy still carries Giddio’s old name Kiddio and misses age information. New prints bear the name Giddio and “For ages 3-7” is easily visible on the back below the episode summary.

· ORDER NOW and introduce this new and intelligent entertainment, capturing kids’ imaginations, in your stores!

Please, feel free to contact me with any questions you might have, visit us at www.Giddio.com or meet me at ASTRA’s Marketplace, booth # T05!


Sincerely,


Jens Hewerer


Founder & Top Kid


Giddio – Audio adventures for kids!

Office: 201.435.4272


Cell: 201.388.3847


jHewerer@Giddio.com

Why Audio Adventures? Kids Listen Differently

“Imagination is more important than knowledge.” Albert Einstein

Audio adventures are different from audio books. They have full-cast voice acting, sound effects and music like old-time radio drama. “Hoerspiele” have been part of German childhoods since the ‘70s, the advent of audiotapes.

Audio CD or downloads are the first medium kids can usually use freely without interference or control from their parents. Audio adventures give them a relatively open space to which they can retire to and dream. They listen to it as an entertainment, to dispel bad moods, sadness or to boost good mood, well-being. While listening kids usually do other things too like playing, painting, reading or even their homework. Audio adventures are used more intensely than other media in Germany. Kids listen to the same audio adventure over and over again because they feel safe and secure when their expectations are met. 

With little children sight is less developed than with teenagers or adults. Perception of the world, adoption of their environment are happening much more strongly through other senses, touching and hearing.

Exciting and funny audio adventures leave more to the imagination for kids than TV. The reception of audio adventures and audio books is more associative. Limited to sound kids can put themselves into the story more easily. They can also participate easier emotionally. At the same time they can easier manage the intensity of their emotions. They can dream themselves into exciting adventures, but they can also easily take themselves out of such situations: Open their eyes and stop the recording.

Kids listen to audio adventures over and over again, even specific scenes only, often hundreds of times. The recognition of situations, reciting phrases and dialogues, the anticipation of scenes, can give kids feelings of success, because they are affirmed in their expectations and skills. 

Kids listen differently: They hear more and what they hear should get more attention!

By the way, on the covers Billy Brown’s audio adventures you will always only find Billy himself. Leaving everybody else’s appearance – most impoprtantly of Billy’s best friend Emma – to your kids’ own imagination!

“Children enjoy full cast audio adventures so much because they love the variety and different sounds; it is almost like going on an adventure. And because the audio is not all the same voice the kids can't wait for the next great sound or voice to come up. Children love characters having different voices and try to imitate those voices.”


iParenting Media Awards reviewer

Billy Brown’s Audio Adventures Series

For ages 3 – 7.

Episodes Currently Available

MSRP: $10.99

Billy Brown And The Mystery Package

Summary:

Billy Brown and Emma go on a surprise journey when they take over the mail delivery route of their friend, Max Miller the Mailman. But one package is a mystery: It doesn't have an address! Emma and Billy must do some exploring to figure out where the package belongs. Luckily, when best friends works together, happy surprises are never far away. 41 min ©2006 Giddio LLC

Billy Brown Goes Hiking

Summary:
Billy Brown and Emma head into the woods for a hike, complete with a picnic! But their peaceful hike is interrupted when they hear call for help from a family of four that's stuck in the rapids! Now, Billy must rescue a mom, dad, baby and little boy from the churning waters, and get everyone back to shore- and back to the picnic! But can he do it? 35 min. ©2006 Giddio LLC

Billy Brown And The Frog Tunnel

Summary:
In front of Johnstown's city hall, Billy Brown and Emma’s friend Ted stages a demonstration to protest against a new road that will destroy the habitat of the town's frog population! Billy and Emma pitch in to help Ted, but when they find out that the Mayor can?t do anything to help them, the friends must use their imaginations to solve the problem. Will Billy, Emma and Ted find another way to save the frogs? 31 min. ©2007 Giddio LLC

Numerous Awards

· Dr. Toy Best Products Award 2007

· Seal of Excellence 2007, Creative Child Magazine

· Two iParenting Media Awards: 2007 Best Product Call & Excellent Product Call

All adventure will always be 30-45 min long. More audio adventures with Billy Brown are currently in pre-production. Production will eventually speed up to one Billy Brown audio adventure every three months. More audio adventure series are planned.

Marketing Ideas for Billy Brown’s Audio Adventures

Audio adventures: Full cast voice acting, sound effects and music on CD and have their roots in radio drama. Each episode is 30-45 minutes long. It’s targeted to children 3-7, but has fans as young as two and old as nine. Voice actors and sound effects engage kids more than audio books, plus audio adventures are cheaper. 

Billy Brown: He is a big, friendly, talking bear and Hhis best friend is little Emma. Billy is like a big brother, who helps his listeners to explore the adult world. Kids can imagine being Emma and hanging out with Billy.

Imagination: Audio adventures, like books, spur the imagination. Only Billy Brown, the bear, is pictured on each cover. Neither his little friend Emma nor any other will ever be pictured. This gives kids the chance to imagine them the way they want. The pictures, the story develop in kids’ heads!

Better than TV: Time and again it is reported that kids watch too much TV. But what is the alternative, especially for kids who can’t read yet? Parents can’t always play with them; they need time to do other chores. Audio adventures are an intelligent entertainment alternative.

Easy Bedtime: “Selfishly, I love Billy Brown because he, unlike anything else, has managed to keep Annabella in her room at bedtime. She's had trouble falling asleep since we transitioned to a bed almost three years ago. But we put on a little Billy Brown and she's in there for good.” JumpingMonkeys, a blogger mom

On A Car Ride: Together, children and parents can listen to the kids’ favorite audio adventures. Parents learn what their kids like especially about those audio adventures, what they get out of them and talk with their kids about them.

Educational: Kids will play Billy Brown’s audio adventures repeatedly, in the background, like radio. It develops their listening skills as well as it improves their vocabulary. The stories are simple, age-appropriated but the vocabulary will challenge and educate them.

Independence: CD and CD-players do not require supervision. Giving kids their own boombox allows them to listen to their CD on their own terms, gives them a much-loved independence.

Other Toys: Audio adventures do not compete with other toys. Kids play with all their toys while they listen. They may even take other toys to replay what they heard.

Kids Listen Differently: Little kids perception through sound is further developed than their sight. Limited to sound kids can put themselves into the story more easily. They listen to them over and over again because they feel safe and secure when their expectations are met. The recognition of situations, reciting phrases and dialogues, the anticipation of scenes, can give kids feelings of success, because they are affirmed in their expectations and skills.
Repeat customers: Because Billy Brown is an audio adventure series and more adventures will be produced, the series can generate repeat customers.

Grandparents:  are looking for assistance and love old stuff, want to spend time with their grandchildren, and are interested in books. Audio adventures have their roots in radio drama shows, which grandparents may remember. They are an imaginative medium like books, without replacing them like audio books. Additionally, they listen to the CD first, they will have something to talk about with their grandchildren.

Impulse Buy: Audio adventures can easily be played in the background of a your store, noticed by customers, and, placed next to the checkout, become a great impulse buy.

“Hoerspiele” in Germany: Audio adventures have been part of German childhood since the ‘70s, the advent of audio tapes. Jens Hewerer, the founder of Giddio, noticed their non-existence in the U.S. and decided to introduce audio adventures’ beauty to American kids and their parents.

Awards: Dr. Toy Best Products Award, Seal of Excellence from Creative Child Magazine and two iParenting Media Awards, all in 2007.

www.Giddio.com

